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T

he University at Albany puts the world at your doorstep. Within
your reach are opportunities to study and learn with people from
around the globe. Intellectually and socially, you’re immersed
in a new world, one bursting with opportunities for discovery. You gain
fresh insights from new challenges, new people, and new adventures.
Experiences that lay the foundation for you to succeed in life.
rhetoric. Environmental sciences, biochemistry and molecular biology. And one of our most
popular majors — psychology. Students who
graduate from our School of Business are highly
sought after by leading financial firms. Across
the university, undergrads are routinely accepted into prestigious graduate, law and medical
programs. Our graduate programs are among
the nation’s best. Professors from these topranked programs will teach you — placing the
world within reach, right in your classroom.
the Power of diversity.
You’ll meet students from all over New York
state, across the country, and around the globe.
Campus events offer the chance to celebrate all
cultures and faiths. But it’s the day to day interaction that matters most. Sharing a room, a meal or
a class with someone whose experiences are so
different from yours, but whose goals and dreams
are the same. You’ll gain a new perspective, and
that’s an important part of a true education.
in the heart of the state caPital.

Professors who Practice
what they teach.
Our professors will broaden your world view.
Many are known nationally and globally for
their theories, research, and publications. We
have prize-winning authors. Fulbright and visiting scholars. Members of the National Academy
of Sciences. And experts in every discipline you
can imagine. Whether they’re on the cutting
edge of technological advances or studying the
past, they’re passionate about advancing knowledge and helping you excel.

The Sage Colleges
SUNYIT

Maria College

University at Albany

connections that last a lifetime.
Our 151,000 alumni include accomplished grads
in almost every profession, from business, law
and medicine to education, the arts and communications. They’re proud of their relationship
with UAlbany and sincerely want to help pave
the way for those who come after them. Making
them an invaluable resource for graduates entering the workforce.
Learn more about how the University at Albany puts
The World Within Reach at www.albany.edu

Who Studies
at UAlbany?
S

tudents come to UAlbany from across
the United States and the world, representing more than 90 nations and a vast
array of ideas and worldviews. They come
here to study subjects as diverse as studio art
and nanotechnology, and they go on to successful careers in a wide array of fields.
But for all their differences, UAlbany students share some key characteristics, including a serious commitment to learning
and a desire to explore new ideas and new
ways of looking at the world.
Here are some numbers that tell a bit more
about the University at Albany’s 13,100 undergraduate students.
diversity
• Female: 48%

We’re renowned for our rigorous undergraduate and top-rated graduate programs. Students
are drawn to our largest school, the College of
Arts and Sciences, for the scope and intensity of
its programs. English, and communication and

Concordia College

UAlbany is in the capital of New York, a state
whose influence is felt across the nation and
around the globe. Here government and industry intersect with health care and high-tech. As a
results, we offer programs in areas such as public
policy, criminal justice, business, nanotechnology and public health. Our students intern in the
state legislature, the New York Stock Exchange,
entrepreneurial ventures, Fortune 500 companies and public service agencies.

amazing architecture.
The campus was designed by renowned 20th
century architect Edward Durell Stone. His signature style is reflected in the Podium, Fountain
and other campus structures.

• Male: 52%

strong Programs that attract
strong students.

Bryant & Stratton College
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• Caucasian: 57%
• African American: 10%
• Hispanic: 9%

• Asian: 6%
• International: 2%
academic PreParation
• Average GPA of accepted freshmen: 91.2
• Mid-range SAT (Critical Reading + Math)
for accepted freshmen: 1110-1250
most PoPular majors
• Business and Accounting
• Sciences including Biology, Chemistry,
Earth & Atmospheric Science and Physics
• Psychology
• Political Science
• English, Communication and Journalism
• Criminal Justice
• Computer Science and
Information Science
• History
• Mathematics

New York State Higher Education
Services Corporation
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The Times Union, in print and online,
is the smart place to start.
As the #1 Capital area newspaper and media web site, the
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valuable tool in planning shopping*
None, 7%
Other, 7%

Times Union reaches more than 2 out of 3 adults every
month. That’s more than 459,900 and counting!

As the #1 Capital area newspaper and
media web site, the Times Union reaches

TV, 8%
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Times Union print and online readers have a higher level of

adults every month. That’s more than , and counting!
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The Times Union,
in print and online, is the
smart place to start.

Newspaper advertising is the most

other local media outlet.

household income, they have more buying power than the audience of any other local media outlet.

Movers and Shakers

Jobs &
Real Estate

Entertainment

Times Union in print or online

have a higher level of education and with

in a typical week.

Times Union households spend over:

$16.4 billion in annual household income,

$45 million on household items and

they have more buying power than the

$173 million on apparel annually.

audience of any other local media outlet.

valuable tool in planning shopping*
None, 7%
Other, 7%

entertainment seekers

61% of job seekers read the

89% attended an arts, sporting or

Times Union in print or online

other event in the past 12 months.

in a typical week.

TV, 8%
Internet, 13%
Ads in Mail, 13%

$45 million on household items and

• 56% attended a sports event

a home in the past 12 months were

• 46% visited a fair or theme park

Times Union readers.

Big Eats

Times Union reaches shoppers:
Stores shopped
past 3 months

Bookstores

% reach

72%

Check out those wheels

70% of Times Union readers dine out

In the next 12 months, Times Union

each week spending an estimated

readers will spend $775 million on

$13 million dollars on fast food and

new and used vehicles

sit-down meals.

Contact your Times Union representative or call 518-454-5588

Print | Online | Direct Mail | SEM | Magazines

today. You have everything to gain.

So if you really want to see results,
advertise with us. Contact your
Times Union representative or

Reach 2 out of 3!
Spend less, reach more, get results with the Times Union

As the #1 Capital area newspaper and media web site, the Times Union

Get their motors running

and counting!

68%

75% of adults planning to buy a new

Department stores

68%

car in 2008 read the Times Union.

Home accessory stores

70%

Jewelry stores

63%

Music/Video stores

72%

Office supply stores

71%

Pet stores

70%

Shoe stores

69%

Out and About

Sporting goods stores

69%

80% of Times Union readers took a

74%

trip within the United States in the

Times Union Advertising. Delivering Results.

call 518-454-5000 today.
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You have everything to gain.

*Source: Mori Research 2006,
How America Shops and Spends
All other data from Scarborough Research 2008

Entertainment
Times Union readers are
entertainment seekers
89% attended an arts, sporting or other
event in the past 12 months.
• 76% attended an arts event

The Times Union, in print and online, is the smart place to start.
reaches more than 2 out of 3 adults every month. That’s more than 459,900

Clothing stores

Toy stores

Restaurants

Cars

$173 million on apparel annually.

Times Union readers.

• 76% attended an arts event

79% of those that bought or sold

Newspapers, 52%
Times Union households spend over:

a home in the past 12 months were

So if you really want to see results, advertise with us.
Times Union Advertising. Delivering Results.

Times Union readers are
Movers and Shakers

79% of those that bought or sold

All data from Scarborough Research 2008.
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Newspaper advertising is the most

61% of job seekers read the

Times Union print and online readers

Newspapers, 52%

*Source: Mori Research 2006, How America Shops
and Spends. All other data from Scarborough
Research 2008.

Retail

Jobs & Real Estate

That’s more than 459,900 and counting!

• 56% attended a sports event
• 46% visited a fair or theme park

Restaurants

Times Union print and online readers have a higher level of education and
with $16.4 billion in annual household income, they have more buying

Big Eats

power than the audience of any other local media outlet.

70% of Times Union readers dine out each

Travel

week spending an estimated $13 million
dollars on fast food and sit-down meals.

past year and 50% of those were
within a 2 hour drive of Albany.

Times Union Advertising. Delivering Results.

So if you really want to see results, advertise with us. Contact your Times Union
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representative or call 518-454-5580 today. You have everything to gain.

All data from Scarborough Research 2008.
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